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2. Facts and Statistics in Taiwan
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» Location: Eastern Asia, islands bordering the East China
Sea, Philippine Sea, South China Sea, and Taiwan Strait,
north of the Philippines, off the southeastern coast of China

» Capital: Taipei
» Climate: tropical; marine; rainy season during southwest

monsoon (June to August); cloudiness 1s persistent and
extensive all year

» Population: 23,433,753 (October, 2015)

» Ethnic Make-up: Taiwanese (including Hakka) 84%,
mainland Chinese 14%, indigenous 2%

» Religions: mixture of Buddhist and Taoist 93%, Christian
4.5%, other 2.5%

» Government: multiparty democracy
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3. Language in Taiwan
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The official language of Taiwan 1s Mandarin Chinese,
but because many Taiwanese are of southern
Fujianese descent, Min-nan (the Southern Min dialect,
or Holo) 1s also widely spoken. The smaller groups of
Hakka people and aborigines have also preserved
their own languages. Many elderly people can also
speak some Japanese, as they were subjected to
Japanese education before Taiwan was returned to
Chinese rule in 1945 after the Japanese occupation
which lasted for half a century. The most popular
foreign language 1n Taiwan 1s English, which 1s part
of the regular school curriculum.



3.1 Six Functions in Chinese:
(Chinese Grammar)

1) Pictograph ( % 25)
2) Ideographic (Refers to something) (:}F, ¥)
3) Compound ideographs (Pictophonetic characters)

(€ &)

4) Phono-semantic compounds (Sly) (25 %)

5) Rebus or phonetic loan characters (In threes) (&
%)

6) Derivative cognates (The guise) (3& ;1)
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3) Pictophonetic characters

ARNEERETE

AT
bR ‘

2017/11/9 Wen-Shai Hung

10



kR TREELL (GR)
3 ﬁﬁlti‘riﬁ’%-‘é (F#)-

L

2017/11/9 Wen-Shai Hung 11



2017/11/9 Wen-Shai Hung 12



2017/11/9 Wen-Shai Hung 13



% Hldp Fl1€ & B LR K

o [he 8 | gand | V8T | §- B3 | B Le
LifE |- BRI | S RBEH | Fhr- |[FARA |25 Fh
T [[BR0% || A-de, |27 |[A* -7 |2 %
R P gy | -F BN gRES || R F

el -BF el g [P |[ABFE | HFEFL o

o (40T etk iRk R | T
IR ECLE ‘]‘2{—- @l 2TER ) TR, ol REZ
L Rl PP A B ESE N RS TN R

Rl BETRE Pvdaod I T E s R
Pl | Racirfr | 0L | Pl B | 2T | S a i
B 4] | Bapgee | Ok Ao F fl s oo 5
gak | 234 | TEDD e o s T | ma e
Bl o T fé”f—kﬁ{ pE SR T
g HE A5 8% o 4v 7 B
I',;*J o

\E\_l-\"r\ f‘ﬁ\ﬁ\ *’;}\*p\ -%\J;\ f\é‘\

\%\ FANENEE RN }‘:‘k‘ ’};\l%‘\ fi\&fﬁ_\ f%\I%\

~ 3+ o " o 1H§\\3'go g\%"'o ﬁ\gmo &\/\’-”o

2017/11/9 Wen-Shai Hung 14



4. Taiwanese People, Society and
Culture

4.1 The People:

Taiwan’s population 1s mostly Han Chinese who
were born on the mainland or have ancestors that
were. They are divided 1nto three groups based on
the dialect of Chinese they speak: Taiwanese,
Hakka, and Mandarin. Taiwan also has a small
population of aborigines who comprise about 2
percent of the total population.
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Most people in Taiwan have traditional values based
on Confucian ethics; however, pressures from
industrialization are now challenging these values.
Still, some traditional values remain strong,
including piety toward parents, ancestor worship, a
strong emphasis on education and work, and the
importance of “face”. Since industrialization, women
enjoy greater freedom and a higher social status,
individual creativity 1s regarded as equally important
as social conformity and acquiring material goods
and recognition 1s increasingly important.

16



Some tensions exist between social groups. The
majority of people in Taiwan came from or have
ancestors who came from mainland China before
1949. They are known as Taiwanese and enjoy the
highest standard of living in Taiwan. Because of
their wealth and numbers, they also have the greatest
influence on economic and political 1ssues.
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Mainlanders are people who arrived in Taiwan after
mainland China fell to the Communists in 1949.
Many Mainlanders work for the government.
Tensions between Taiwanese and Mainlanders have
eased substantially. The aborigines, who live mainly
in rural villages, are the least privileged social group
in Taiwan.
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4.2 Confucianism:

The teachings of Confucius describe the position of the
individual 1n society. Confucianism 1s a system of
behaviors and ethics that stress the obligations of people
towards one another based upon their relationship. The
basic tenets are based upon five different relationships:

Y
w

Ruler and subject

Y
w

Husband and wife

Y
w

Parents and children

Y
w

Brothers and sisters

Y
w

Friend and friend

Confucianism stresses duty, loyalty, honor, filial piety,
respect for age and seniority, and sincerity.
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http://www.ibiblio.org/chinesehistory/contents/02cul/c04s04.html
http://www.ibiblio.org/chinesehistory/contents/02cul/c04s04.html
http://www.ibiblio.org/chinesehistory/contents/02cul/c04s04.html

4.3 Harmony / Group Relations:

Due to the Confucian tenets Taiwanese culture 1s a
collective one. There 1s a need to belong to a
group larger than themselves, be it their family,
school, work group, or country. They treat people
with respect and dignity regardless of their
personal feelings. In order to maintain a sense of
harmony, they will act with decorum at all times
and not do anything to cause someone else public
embarrassment. They are willing to subjugate their
own feelings for the good of the group.
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4.4 The Concept of Face / Mien-tzut:

The concept of face 1s extremely important to the
Taiwanese. Face 1s difficult to translate into words
but essential reflects a person's reputation, dignity,
and prestige. Face can be lost, saved or given to
another person. Companies, as well as individuals,
have face and this often provides the rationale
behind business and personal interactions.
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4.4.1 Giving Face:
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Face can be given to people by complimenting them,
showing them respect, or doing anything that
increases their self-esteem. Specific examples
include:

» Complimenting individuals (be careful not to
single out individuals when the work was a
corporate effort)

» Praising group (company, school, family, country)

» It is difficult for people to say “No” and giving
face, such as borrow money.
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4.4.2 Losing Face:
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You can cause someone to lose face by causing
someone embarrassment, and/or tarnishing their
image and reputation. Examples include:

» Direct or indirect criticism of an individual or

group
» Giving someone a gift that is beneath their status

» Turning down an invitation or a gesture of
friendship

» Not keeping your word

» Demonstrations of anger or excessive
emotionalism
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4.4.3 Saving Face:

In the event that you cause someone to lose face, or
someone 1s embarrassed by circumstances that
arise, the best recourse 1s to appropriate blame for

problems that arise. For examy

» Appropriating blame for prob]

vle:

ems that arise:

» Perhaps I didn’t explain myse!

f clearly.

» Oh that kind of thing happens in our country too.

» I have done the same thing myself.
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4.5 Guanxi— Connections/Relationships:

Most Taiwanese business 1s conducted among
friends, friends of friends, and family. Such
connections or "guanxi" (pronounced gwan-she)
are developed with people at your own level or of
a higher status 1n both business and social
situations. "Guanxi" opens doors, smoothes out
problems, and leads to even more connections.

http://tea.econ.sinica.edu.tw/images/stories/file/WPO118.pdf
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http://tea.econ.sinica.edu.tw/images/stories/file/WP0118.pdf

5. The Great Learning

The Four Books:
The Great Learning (Chinese: ~ & ; Pinyin: Daxte)
The Doctrine of the Mean (Chinese: ¥ /& ; Pinyin:
Zhongyong)
The Analects of Confucius (Chinese: # 3% ; Pinyin: Lunyu)
The Mencius (Chinese: F =+ ; Pinyin: Mengzi)

The Three Guidelines:
1. Making one’s “bright virtue” brilliant (F? P 4¢,)
2. Making the people new (7L %)
3. Dwelling in the highest good (1 »* & i)

26
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5. The Great Learning
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The Eight Stages:
1. Straightening out affairs (%-4%) (individual)
2. Extending understanding (2% %0)
3. Making intentions genuine (3% %)
4. Balancing the mind (iE /&)
5. Refining one’s person (15 &)
6. Aligning one’s household (7 %) (family)
7. Ordering the state (76 B) (country)
8. Setting the world at peace (< X F) (human beings)
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5.1 How to calm down

Know how to stop: (¥ 21t)
how to calm down and stable: ( )
how to keep quiet: (%)
how to keep safety: (%)
how to consider: (Jg)
how to have a good result: (%)

The point where to rest being known, the object of pursuit is then
determined; and, that being determined, calm unperturbed may be attained
to. To that calmness there will succeed a tranquil repose. In that repose there
may be careful deliberation, and that deliberation will be followed by the
attainment of the desired end.

--The Great Learning by Confucius, translated by James Legge. (From
Wikipedia article)
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5.2 Microeconomics and Macroeconomics

Microeconomics
(Individuals’ Decision)

Macroeconomics
(Society’s Decision)

Units

4+ One person’s decision:

(1) Individual consumer’s decision:
(2) Individual producer’s decision:
(3) Individual factor supplier’s
decision:

(4) Individual factor demander’s
decision:

4+ Two person’s decision:

(1) Exchange efficiency: Consumer
& consumer how to exchange
their commodities.

(2) Production efficiency: Producer
& producer how to exchange
their factors.

(3) Overall efficiency: how to
connect the consumption and
production.

4+ All society’s decisions:

(1) All society’s consumers’ decisions:

(2) All society’s producers’ decisions:

(3) All society’s factor suppliers’ decisions:

(4) All society’s factor demanders’
decisions:

2017/11/9
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Microeconomics
(Individuals’ Decision)

Macroeconomics
(Society’s Decision)

Topics Resource allocation: Resource use:
Efficiency & Equity Economic Growth & Limitation
Main Relative price: + Income: GNP or GDP.
Variables | how to make the decision for their Y=C+I+G+X-M.
choice, including relative Macroeconomics is called as
commodity prices and relative Income Theory.
factor prices. + General price:
(1) GNP Deflator Index.
Microeconomics is called as (2) CPI: Consumer Price Index.
Price Theory. (3) PPI: Producer Price Index.
(4) WPI: Wholesale Price Index.
(5) Other Price Index.
+ Interest rate
+ Exchange rate
+ Money supply
+ Other variables.
2017/11/9 Wen-Shai Hung
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Microeconomics Macroeconomics
(Individuals’ Decision) (Society’s Decision)
Market (1) Commodity Markets: | (1) Product Market: IS Curve:
Y=C+I+G+X-M
(2) Factor Markets:
+ Labor (2) Money Market: LM Curve
+ Capital MS =MP(Y,a)+MP (Y, B)+MP(i,1)
+ Land
+ Entrepreneurship (3) Labor Market:
N°W/P)=N"(W/P)
(4) Foreign Exchange Market:
F'=X+K, =F"=M+K,
(5) Other Markets:
Characteristics Real & Individuals Aggregate & Average
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Doing Business in China:

How To Do Business In China:

Brits get rich in China

Hong Kong:
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Singapore:

Doing Business in Singapore - BW-SIN

South Korea:

Doing Business in South Korea

Doing Business in South Korea — KOISRA
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https://www.youtube.com/watch?v=jziNewsGzFA
http://www.kwintessential.co.uk/resources/global-etiquette/singapore.html
http://www.kwintessential.co.uk/resources/global-etiquette/singapore.html
http://www.kwintessential.co.uk/resources/global-etiquette/singapore.html
https://www.youtube.com/watch?v=0VLvnAcNJfs

Japan: http://www.kwintessential.co.uk/resources/global-

etiquette/japan-country-profiles.html

France: http://www.kwintessential.co.uk/resources/global-
etiquette/france-country-profile.html

Germany: http://www.kwintessential.co.uk/resources/global-
etiquette/germany-country-profile.html

UK: http://www.kwintessential.co.uk/resources/global-
etiquette/uk.html

USA: http://www.kwintessential.co.uk/resources/global-
etiquette/usa.html
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